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1. Scope of Work

Tayrona Financial Pte. Ltl.a ¢ Chag bean contracted by QashBack Pted.td v . & ¢ospany
incorporated in Singapore with itegistered address at 150 Cecil Street#03Singapore 069543 to
produce this report.

tKS 202SO0GAQGS 2F (GKA& NBLERNI Aad F2N ¢Ct[ G2 NBC
platform QashBack anits native currencyQBK tokensind provide its general opinion on these two
subjects.

The report shall comprise of an overview of the QashBack platform, a review of conventional review
sitessuch as Yelp and TripAdvisor, a review of existing blockblaagied eview or online reputation
management platform projects and a review of the Malaysian tourism market, where QashBack is
expected to make market entry. Based on the preceding analysis, TFPL shall also provide projections
as to the usage of QashBack in Malayand the impact of such projected usage on the estimated
value of the QBK tokens. Finally, TFPL shall also provide a list of risks and challenges concerning
QashBack and its QBK tokens.

{2dzNDOSa 2F AYyTF2N¥IFGA2Y Nefsidh GaRISted 10 Sefitentb€ 12018 ¢ KA
whitepaper version 3.1 dated 28 November 2(&1 a set of powepoint slides on Oriental Mace

Group Berhad Yy R A& daé. Sldzieé¢ LI AOFGAZ2Y RIFEGSR wmp {
obtained from public sources such as websjtcorporate filings and government statistics websites.

TFPL was informed by QBPL subsequent to the receipt of the 15 September 201§ pmwslides
GKFG hNASydlrt al OS DNRdzZJ . SNKIFIR KIF&a OKIy3aSR Ada
Oriental Mace Group Berhad shall be referred to as DYBiotech in this report.

TFPL makes no representation with respect to the accuracy, completeness or reliability of the
information or opinions in this report. Opinions expressed are subject to change witbtoenr FPL

has relied on QBPL for information on QashBack and DYBiotech and has not performed additional due
diligence on these two corporate entitieBhe scope of work of this report does not include legal and
financial due diligence on QBPL and DY Babte

This report shall serve as an independent or thiedty reference material for stakeholders of QBPL,
QashBack and the QBK tokens. However, the QBK tokens do not represent any form of debt or equity
in QBPL or QashBack, to the best knowledge of TNefther do the QBK tokens represent rights or
interests in a collective investment scheme. Hence, the QBK tokens, in the opinion of TFPL, are not
capital market products. As such, this report is not regulated by the Financial Advisers Act nor the
Securities and Futures Act of Singapore.

TFPL has also sighted a legal opinion by Covenant Chambers LLC furnished by QBPL that claims that
the token will not constitute a regulated product under Singapore law and regulationsjnand
particular underthe Securitiegnd Futures Act of Singapore.

Other than QBPL, users may not republish this report on any platform without the express written
permission of TFPILikewise, no distribution is allowed without the express written permission of
TFPLFor the avoidance of doubthis report is for general reference only and shall not be construed
as investment advice or opinion and the contents of this report do not represent an investment
opinion on the QBK tokens. Buyers of the QBK tokens should be aware that their futureyuafit
the tokens and their value shall be conditional upon various factors such as the popularity of the
QashBack platform and their ability to secure buyers for their tokens.
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2. Introduction

QashBack is an incentivized online reputation management platfilvah connects consumers,
merchants and advertisers for transparent interactions and ease of mind on data privacy dseles.
QashBack platform offers the following features.

a) Users on the QashBack platform can book purchases from merchants, submit theivsrand

b) Merchants can interact with users via customised promotions and loyalty programs.

c) 'ttt GNIyalOlAazya 2y (GKS vIiak. O] LXIFGF2NY GAf
token QBK.

2.1. Relying on blockchain technology for more reliablesresi

What makes QashBack different from other review artbmmerce platforms is that it will run as a
decentralised application based on the Ethereum blockchain. In a nutshell, all transactions on the
QashBack platform arenmutable,transparent and seléxecuting and not reliant on any single third
party for clearing.

a) All transactions are recorded on the Ethereum blockchain and cannot be removed or edited.
Any changes are recorded as subsequent transactions.

b)  All transactions can also be viewed on thedfgdum block explorer.

c) All transactions are also sealkecutingon the blockchainPayment made from one party to
another is no reliant on any third party. For instance, payments for successful reviews are not
subject to the approval of the advertiser mrerchant.

2.2. About the Platform

The crux of the QashBack platform is that it rewards users with QBK tokens for writing reviews,
regardless of their bias (positive or negative). According to QashBack, this change alone significantly
reduces polarisation biakom online reviews. At the heart of the QashBack platform is a set of
protocols that facilitate transactions. These protocols, in turn, allow the QashBack platform to interact
with other applicationgprogrammatically, i.e. interoperability.

Therefore, the QashBack platform should not be seen as a website or mobile application, even though
such extensions may exist. The QashBack platform prota@isbe defined as a standardized
environment for software developers to integrate QashBack fanetiity into other applications
instead.

The QashBack protocols have been abbreviated as the PARC protocols:
Payment ProtocolDefine specifications for the exchange and redemption of awards into tokens.

Al Recommendation Protocolnalysepast transactios and recommengbossible new courses of
action.

Reputation ProtocolManagement of reputation scores for all parties.

Campaign ProtocolRun promotions that are customised for each individual member.
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2.3. Business Model

Merchants have to buy QBK tokens that are used to reward wsetgo pay for transaction fees on
the QashBack platform. In turn, users earn QBK from writing reviews. QBliscdre used to pay for
goods and services on the QB platform.

QashBack will earrevenue from charging transaction fees of 1% of the value of the transaction, as
well as 3% of rewards paid by merchants to users for viewing advertisements.

2.4. GoToMarket Strategy
QashBack has identified several target markets including Wellness/Beauty, Healthcare, Transit,
Shopping, Food & Beverage, Travel, Entertainment and Education.

As a start, QashBack is in negotiations MiiithBioteclwhich is in the business of amging bookings
for tourists who travel to Malaysia for beauty, healthcare and wellness activities.

According toDYBiotechitself and the Malaysia Ministry of Tourism and Culture will be promoting
albflF@aAilQa o0Slkdzieé I yR K3019 aindk2020.NBe ohjettRediByBidtseh (2 (2
and QashBacik to capture a 1% share of the US$1.5 trillion global beauty tourism industry.

The Ministry of Tourism and Culture will utilize its 40 tourism promotion offices globally to draw in
about 6.0 milliorbeauty tourists whildDYBiotechwill introduce some 1,000 beauty service providers

to tourists through its 100% developed and owned MyBeauty mobile application. Tourists will book
and purchase beauty packages through MyBeauty, as the only official beawtigrt booking
platform in Malaysia.

vIiAK. Ol Qa LX I G7F2NYRBiofetifa d JILIH YAIOS IINMI20/S R d2OKG K K I
transact in QBK tokens and users are rewarded for viewing advertisements and submitting reviews.
Essentially, QashBackiwide onDYBiotecka SF¥F2Nlia (2 3INRg oS dzie {2 dzN
a critical mass of users and reviews. Thereafter, QashBack can move on to other targeted Mégkets.

estimate QBK transactional volunie2 3INB g FNRBY al f | & &ilidnyh 20863 3AA G 6
RM23.5 hbillion in 2024, following the addition of more services and higher user adoption over time.

Figure A: Business Model of QashBack Platform

ry

Pays Advertising
Fees

Write Reviews Gets Reviews
QB Platform
Get Rewards Pays Rewards

Source: QashBack Whitepaper

Gets Business
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3. Review Platforms

Successful review sites have been able to attract significant numbers of reviewers and users. One of

the largest local business review sites in the world is Yelp Inc. Yelp isolistté New York Stock
Exchangevith a market capitalisation of approximdte2 | { PH ®dy oO0Aff A2y d® | OO0O2 NRA
LSt Aa GKS tSFRAy3 201Kt odzaAySaa NBOASg aras
local business information and businesses a variety of opportunities to connect with puiichese

driven consumers. In 2017, Yelp reported 140.97 mitimmthly desktop and mobile unique visitors

to its platformg and 148.3 milliomf cumulative reviewssubmitted on Yelp since its inception in 2004

to the end of 2017.

3.1. Conventional Review Sites

3.1.1. Yelp

Yelp is a traditional or conventional review site-dede, it does not utilize blockchain technology to
curate its consumer reviews. Businesses are rated scale of up to five stars by users with additional
comments or remarks by reviewers. Additional information such as opening hocation andprice
range are provided.

Figure B: An example of a webpage on Yelp

Clinton Street Baking Company &
Restaurant o cime

61 reviews |

Yk Write a Review & Add Photo | [ Share | R Save

$$ - American (Traditional), Breakfast & Brunch, Bakeries

BRAS BASAH

=F

Museum of Toys
Esplanade
@eeEf2018 Google, Urban Redevetopment Alhorty

Q@ 31 Purvis St 2 Edit t = i
Singapore 188608 ” | 2 N . See all 159

Singapore G- & N
Bugis, Bras Brasah, City Hall o \
© Get Directions D 2

«, +656684 4845 i r Side: 2 eggs any style, scrambled
[2 clintonstreetbaking.sg - byLek G.
@ send to your Phone

 “We've tried the blueberry pancakes and we had to take half away as it was so big

—

@ in 8 reviews (© Today 8:00 am - 10:00 pm Open now

\

$$5$ Price range SGD16-30
The maple butter is not too sweet, with a flavour that is surprisingly not too heavy,

$ somewhat reminiscent of caramel, and has a nice amber fragrance to it.” in 6 reviews Hours

Mon 8:00 am - 10:00 pm
Tue 8:00 am - 10:00 pm

S5
'Cool, clean, brightly lit bakery serves a broad breakfast menu all day.” in 27 reviews Wed  8:00 am - 10:00 pm Open now
@ Good For: Breakfast Thu 8:00 am - 10:00 pm

Fri 8:00 am - 10:00 pm
Sat 8:00 am - 10:00 pm
Sun 8:00 am - 10:00 pm

2 Edit business info

Recommended Reviews for Clinton Street Baking Company &
Restaurant

Sourcehttps://www.yelp.com/biz/clnton-streetbakingcompanyand-restaurant
singapore

1 Defined as the average number of desktop or mobile unigue visitors for the last three months of each period,

g K2 @AaA i Sriebile dptimizilr moldle/optimized website at least once in a given month, averaged

over the threemonth period.

2IncdzRSa NBOGASga GKIFG 6SNBE y2G NBEO2YYSYRSR 2NJ KFR 0SSy
as each individually written assessment submitted by a user who has registered by creating a public profile on

St LIQa LI GF2NXY O | & milidn reviews Bedethbt YecoSNénded and 0.6 miNioh

reviews have been removed for violation of terms of service or by the users who have contributed them.

6
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Figure C: An example of a webpage on ¥etmtinued

. . . Sun 8:00 am - 10:00 pm
Recommended Reviews for Clinton Street Baking Company & 2 Edit business info
Restaurant

More business info

-:: Your trust is our top concern, so businesses can't pay to alter or remove their reviews. Leamn more. .
Takes Reservations Yes

Search within the reviews n Sort by Yelp Sort - Language English (61) ~ z:;:;ts‘:::et
Good for Kids Yes
Good for Groups Yes
3 Aftire Casual
[« Ambience Casual
Start your review of Clinton Street Baking Company & Noise Level Average
Restaurant.
Alcohol Full Bar
Qutdoor Seating No
— Wi-Fi No
oryﬁ 1 ::3::’%0 ggtaah?g:;ioii;:kes and that's not because | ras TV No
;3 : ?I”r::ide‘.vs don't enjoy t%\em. | doF.JI really do It'sju_st th_at not everyone \atter Service Yes
3 17 photos perfects them. My husband a_nd | were in Slngapore_ Tpr a Delivery No
couple of days and we both like our meals to be delicious. Accepted Cards Credit, Debit

So my husband found this place mostly because they have
good pancakes (based on the reviews he read) and we Good For Breakfast, Brunch
decided to give it a try. Caters No

) Dogs Allowed No
We both ordered our pancakes with chocolate chunks.
When the waiter brought the pancakes to our table, they N )
looked like regular pancakes. However, the moment | 1] Genevieve H.
drizzled the buttered maple syrup on top of the fluffy round First fo review
edges of my pancake, | immediately knew that this one is

going to be one of the best | ever had. And | was right. The People also viewed

buttered maple syrup was so damn good to the point that

without it, the pancake would not taste this incredible. My T g Wild Honey

husband loved it and so did I. Glad we gave it a try. Now | . L 73 reviews

think you should. $% - Breakfast & Brunch

AT
TER RSO

Orchard

P —
A < Gl Ninja cut

Sourcehttps://www.yelp.com/biz/clintorstreetbakingcompanyand-restaurant
singapore

However, Yelp uses several technologies to enhance theambe of its business recommendations.
These include

1) Search and ranking technologyelp leverages on the data stored on itatfiirm to provide
users with contextual, relevant and #p-date results to their search queries.

2) Filtering technology.Yelp employs proprietary filtering technology to analyse and screen all
2T A0a NBOASgad | St LIQa 7TA fofidStddssoclated Rith dasgh- NB

NEOASSG YR NBDBASHESNI 12 RSGSN¥YAYS (KS NBZASHQ

filtering technology is one of the key contributors to the quality, authenticity and integrity of
the reviews on its platform.

z

3) Network security., St LJQ& LI F GF2N)Y Ay Of dzRS& | K2ad 27F Sy

management technology to protect and maintain its systems.

Other technologies cited by Yelp include its mobile application platform and hosting infrastrécture.

3Yelp prospectus.
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FigureDY St LIQa ydzYoSNJ 2F Odzydz | GADS

5

million reviews

160.00 35.0% 148.30 40.00%
7 33.7%

140.00 35.00%
120.00 30.00%
100.00 25.00%
80.00 20.00%
60.00 52.76 15.00%
40.00 10.00%
20.00 5.00%
0.00 0.00%

2013 2014 2015 2016 2017

Source: Yelp 1K Filing

CA3IdzNB 9V Busihdss Tatelydsied Aas at énd 20678

5

Reviews

Shopping
Restaurants

Home & Local
Services

Beauty & Fitness

Arts,
Entertainment &
Events

Health

Auto

Nightlife

Travel & Hotel

Source: Yelp 1R Filing

NB O A
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Figure F: Number of Yelp users
million unique visitors

160.00
140.00
o o W W g B
100.00 42.29 5777 65.86 65.35 64.22
80.00
60.00
40.00 77.71 77.63 74.61 67.89 76.75
@ B 0 u B
0.00

2013 2014 2015 2016 2017

m Desktop m Mobile

Source: Yelp 1K Filing
Figure G; St LJQa NB @Sy dzS>z o6& LINRRdAzO
million, USD
900.00
800.00
700.00 645.24
600.00
500.00
400.00
300.00
200.00
100.00 62.50 60.25 c a3 1402

0.00 . —

Advertising Transactions Other services

m 2016 m 2017

771.64

Source: Yelp 1K Filing

Yelp earns revenue from the provision of free and paid advertising products, the facilitation of
transaction via its features and tools, as well as other -adwertising and noitransaction
arrangements, such as content licensing.

1) Advertising
a. Free onlinebusiness accourg Yelp enable businesses to create a free online
business account and claim the listing page for each of their business locations.
Businesses can view the performance of their pages on the Yelp platform, message
customers, update listingniormation and offer Yelp deals and gift certificates.
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b. Branded profile; Provides businesses with premium features such as the ability to
select photos or videos to highlight on a page through a slideshow feature.
Businesses can also promote specifigoss such as scheduling an appointment or
printing a coupon directly on their business listing pages. Account support is
available via phone and email for businesses fhathase a branded profile
program.

c. Enhanced profile Restricts how ads from othdousinesses appear on listing pages.

d. Search and other adsBusinesses can promote themselves as a sponsored search
result onthe Yelp platform, on the listing pages of related businesses and as
4dzA3SaiGSR all RRAGAZ2YIf o0dzaAySaaSaco

e. Ad resaleg Yelp als sells remaining advertising inventory through thpdrty ad

networks, agencies and partners.

2) Transactions
a. Yelp platformg Consumers can transact with businesses directly through partner
integrations. For instance, consumers can purchase event tidketk
appointments through the Yelp platform.

b. Eat24 and Grubhub partnershipfRestaurants pay Yelp a commission for orders
placed through Yelp.

c. Yelp Dealg Yelp earns a fee on the discounted price of each deal sold.

d. Gift certificates; Yelp earns a fee based on the face value and amount of gift
certificates sold.

3) Other services
a. Yelp ReservationsBusinesses such as restaurants, nightlife venues can subscribe to

offer online reservations directly from their Yelpdess listing page.

b. Yelp Nowait A subscription based wait list management solution that allows
consumers to check wait times and join wait lists remotely.

c. Yelp WiFi Marketing Subscription service to provide gunemise wifi access to
customers. Bugsesses can advertise products on the wifi-logpage and collect
customer contact and social media information

d. Yelp Knowledge Offers businesses local analytics and insights

e. Other partnershipg content licensing and allowing third party providersujpdate
and manage business listing information on behalf of businesses.

10
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3.1.2. TripAdvisor

TripAdvisor, Inc. is listed on the Nasdaq Stock Market with a market capitalisation of approximately
US$8.7 billion. According to TAR @ A an@lsile aTripAdvsiodi G KS 62 NI RQa I NBSa
approximately 600 million reviews and opinions on approximately 7.5 million places to stay, places to

eat and things to da; including approximately 1.2 million hotels, inns, beds and breakfasts and
specialty lodging 750,000 vacation rentals, 4.6 million restaurants and 915,000 activities and
attractions worldwide. TripAdvisor allows consumers to compare prices and/or book travel
experiences on either a TripAdvisor site or mobile application. Unlike Yelp, TripAdviztused on

the travel industry.

Figure H: An example of a listing on TripAdvisor

00 advisor  srown - o D - E

Travel feed: Singapore ~ Hotels  Holiday Rentals ~ Flights ~ Restaurants ~ Thingstodo  eee

Asia > Singapore > Singapore > Singapore Attractions > Resorts World Sentosa Casino Resorts World Sentosa Casino, Singapore: Address, Phone Number, Resorts World Sentosa Casino
Reviews: 4/5

Resorts World Sentosa Casino
398 Reviews #107 of 843 things to do in Singapore Casinos & Gambling, Fun & Games

9 8 Sentosa Gateway Resorts World Sentosa, Singapore 098269, Singapore
[1 save A Share

Review Highlights
“Best Casino on this Island (Poker)”

Clean, safe, and what you expect of a casino. | could
care less for the smoking and the process to... read
more

ﬂ @@@@O Reviewed 3 weeks ago
Dan C , Singapore, Singapore

“Could be better, but nice overall*

| just had to play here, after going to the Sands casino.
I've given a 4star as there is a larger... read more

A @@@@O Reviewed 29 July 2018
-

Traveller Overview About Contact
i Owned and operated by Asia's largest gaming Pulau Selegu
398 reviews

40 O o o o . operator, Resorts World Sentosa is unrivalled in its
Excellent N 27% intimate knowledge of Asian gaming preferences. The rick um
Vi 6ood 4507 place brims with activity 24/7 and is complemented by ROFe: Q
i v 9 2107 unparalleled customer privileges. Our trained... more l?ISta Sands Resort UniversallStudios

verage NN 2 = __ L Waterfront & Singapore
Poor [ | 4% B8
Terrible 3% i R |

| Goog|e 3 Blimbiah  yap data ©2018 Google
TRAVELLERS TALK ABOUT @ 8 Sentosa Gateway Resorts World Sentosa,
Singapore 098269, Singapore

“ “nice casino’(14 reviews) [ Website <, +65 6577 8888
. “table games”(7 reviews) Emall

&2 “casino visit'(3 reviews) = :

o

Improve This Listing
Is there a recommended dress code for this place or activity? [1Yes [1No [J Unsure

Top Selling Tours & Activities in and around Singapore

11
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Reviews (398)

Traveller rating

[] Excellent (NS 76
[ verygood IR 91
[ Average (NN 49
[] Poor [ | 11
[] Terrible [ | 13

Show reviews that mention

O\ Search reviews

m nice casino table games casino visit

Traveller type

[] Families
[ Couples
[ solo

[J Business
[J Friends

rJ @@@®@®() Reviewed 3 weeks ago

e
“ Best Casino on this Island (Poker)
g Clean, safe, and what You expect of a casino. | could care less for the smoking and the

process to sign up for a player's card (What you need to play poker) took incredibly long but

sentosa

Time of year

[ Mar-May
[ Jun-Aug
[ Sep-Now
[] Dec-Feb

sgd mbs

Language

() Alllanguages

(® English (240)

() Japanese (76)

() Chinese (Sim.) (47)
More languages «

tourists

1- 10 of 240 reviews

Dan€ it delivered what it needed to as far as... More
Singapore,
Singapore -
47 i ils Thank Dan C
(@)@)®)®)®) Reviewed 2 October 2018
Play for Fun
- o Comfy Casino with Nice Staff, visit at afternoon and try some game on table and jackpot
machine. Minimum bet %5, perfect place to spend out some time while waiting dinner and
Frenki H . .
76 vie3 sunset at Sentosa. No complicated dress code and free drink for everyone.
ile 1 Thank Frenki H (o

_A'A @®@@O0) Reviewed 17 September 2018
== ° it's GREAT if your a WINNER !

LG
“‘;‘fﬁ:‘? Staying at The Le Meriden Hotel just 5 minutes by Taxi ( $5.00 Singapore Dollars ) to the

Santrca Cocing Yol | et had tn nn and hawa 9 lenl and nlae o litHe Black igel Blicg

Sourcehttps://www.tripadvisor.com.sg/Attraction_Revieg294265d19948560Reviews
Resorts_World_Sentosa_CasBingapore.html

TripAdvisor generates about 80% of its revenue from the Hotel segment. This includes revenue
generated from

a)

b)

TripAdvisor branded clickased advertising and transaction revenaeClickbased advertising
revenue is derived from users clicking on to contekigNS £ S @ vy
0N @St LI NIySNAERQ

6221 AYy3

tAY] 4

AAGSad ¢NIYyElFIOGAZ2ZY NBOSyYydsS A

booking feature, where a hotel partner or travel agency partner pays a commission to
TripAdvisor for a successtubtel reservation completed via the TripAdvisor website.

TripAdvisor branded displaypased advertising and subscription revenug Displaybased

advertising is sold on a cost per impression basis. Businesses can also pay a flat fee to enhance
their listing on TripAdvisor for a contractgeriod, including the posting of special offers.

12
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c)  Other hotel revenueg Includes advertising and commission revenue from -iicipAdvisor
branded websites.

Non-hotel revenue, which accounts for about 20% of the groupltatefers to sales generated from
the booking of attractions, restaurants and other venues by consumers.

Az

CA3IdzNBE LY ¢NALY ROAAZ2NNAE NBGSydsS:
million, USD
2000

1500
229 290
1000 - 158
500
0
2015 2016 2017

Non-hotel revenue
m Other hotel revenue
m TripAdvisor-branded display-based advertising and subscription

B TripAdvisor-branded click-based and transaction

Source: TripAdvisor 20 filing

Figure JNumber of unique hotel shoppers and revenue sf@ppef

million visitors USS$ per visito
1,800 0.54 1,768 0.6
1,750 0.46 0.5
1,700
1, 645
1,650 04
1,600 0.3
1,555
1,550 0.2
1,500
1,450 01
1,400 0
2015 2016 2017

mmmm Total average monthly unique hotel shoppers for the year

== Revenue per hotel shopper

Source: TripAdvisor 20 filing

4 Hotel shoppers refer to visitors who view either a listing of hotelsdityaor on a specific hotel page.
Revenue per shopper refers to TripAdviboanded clickhased and transaction revenue only.
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3.2. Blockchain Driven Review Platforms
Our research suggests that there are several groups that are competing to roll out bloekakath

review platforms. In general, the concept is to leverage oritlie2 O] OKI Ay Q& AYYdzi | 6 Af A

to produce transparent and quality review&/e found three such projects

A) Lina.review littps://lina.review/)
B) Review.NetworkHttps://review.network/) and
C) Repu(https://repu.io/)

Of these three projects, we find lameview and Review.Network to be in the more advanced stages

of progress, with active social media pages. On the other hand, limited new information can be found

on Repu.Review.Network is currently raising funds via the public sale of its REW tokénsd NiS A S 6 Q a
tokens are already tradable on some small crypkezhanges.

3.2.1. Lina.review
Lina comprises of four components

1) Lina Platform

2) Lina Core

3) Lina Token (LINA)
4) Lina.review

Lina Platform is a hybrid between the public Ethereum chain and a scalablee midablockchain.
The public Ethereum network will be used for settlement of the LINA token and provide transparency
of payment transactions.

The scalable private sid#ockchain is called Lina Core and isexlifor recording detailed transactions

to minimize Ethereum network fees. The transactions and actions of merchants and users on
Lina.review will be stored in the Lina Core Blockchain to ensure transparency and prevent fraud. Being
stored on a blockchairthe information cannot be manipulated, and merchants will receive actual
results.

¢CKS [AYyl (21Sy aSNWSa Fa GKS LXFIF2N¥Qa yl GadAgsS
are rewarded in LINA.

Lina.review refers to the review service built aptof the Lina platform, whereby individuals and
companies can build their own review systems using the Lina SDK and sample applications.

Lina was soft launched in Thailand and later in Switzerland in January 2018. As at 8 November 2018,
it has signed ugight Thai, ten Japanese, one Korean and one Indian companies, as well as the Laos
government, to use its platform.

According to etherscan.io, LINA is held by 1,254 wallet addresses with a total supply 900 million LINA
tokens. LINA is traded on severatkanges such as YoBit, Cryuptopia, FatBTC and TokenJar. As at the
writing of this report, each LINA trades for 0.Q00F Ether or US$0167. Based on the supply of 900m

LINA, LINA has a token market capitalisation of18®Bmillion.

Much of LINA isurrently locked up as the circulating supply is only 107.5 million worth some195$
million. The 24our traded volume is about US$,438°

5 https://etherscan.io/token/Oxc05d14442a510de4d3d71a3d316585aa0ce32b50#tokerdntb
https://coinmarketcap.com/currencies/linddistoricaldata/?start=20181016&end=20181210
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LINA probably started tradingn 16 October 2018 based on the earliest available historical data from
coinmarletcap.com. On 16 October 2018, LINA closed at US$0.0884ched a high of US$0.2990
on 2 November 2018 angached a low of US$0.0158 on 8 December.

Figure K: Price Chart of Lina Token
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Sourcehttps://coinmarketcap.com/currencies/lina/#charts
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I OO2NRAY3 (2 [AYylIONBIASEsQa NRBLFRYIFLEZ (GKS

October 2018, followed by the public release of its mobile application in December 2018.

Figurel: Overview of Lina platform

Collect sharing revenue
‘ review

Bid for advertising/review
: Review
Service
i Y
Lina.review Other service builder
Lina SDK

User review and detailed transactions

Bid transactions and payments

LINA Token Private Token

Sourcehttps://lina.review/lina_whitepaper.pdf
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FigureMY [ Ayl ®NBEOBASsQa NRBIFRYI LJ

Research and project development. Release of LINA whitepaper.

2018 - January

Development of LINA smant contract and the First prototype of Lina review will be released  33,33% of LINA token will be available for sale
laineh of LINA taken. i the early of lan 2048 1o the public in the Token Generation Event.

Foeus on development of Lina Core and

Lina review. Lina.review alpha version for Private Testing Security Audit.

Foeus on development of Lina Core and User, expert, merchant acquisition and
e Lina.review first public Beta wersion release. marketing campaigns
Infrastructure develapment Fully functional and operational Lina.review Production 1.0 release.

2018 - Movember
The software development will be driven by the market needs and
feedbacks.

Docurnentation, Exarmple for develaper usage.

2018 - December

Linareview mobile app public release.

Development of Lina Platform 2.0,

Sourcehttps://lina.review/lina_whitepaper.pdf
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3.2.2. Review.Network
Review.Network takes a slightly different approach from Lina.review. Review.Network comprises of

a) Fake reviewletection algorithm

b) Tokenbased reward system

c) Implementation of blockchain technology for decentralised data storage and transparency
d) Reviewer demographic information filter

The whitepaper does not mention much about the fake review detection algorithm but alludes that
its model based on factors such as review density, semantic and emotion is more efficient in fake
review detection than traditional methods based on content/iesver information and behaviour.

The tokenbased reward system is different in the sense that Review.Network proposes that review

NEI RSNA LI & NBOASSG gNARAUGSNE T2NJ RSY23INI LIKAOKT @
models, merchants are primNE LI @ SNRE 2F (21Sya® LYy wSOASH Db S
more tokens to have access to more demographic characteristics. For instance, a review reader can
access the reviews of a select group of reviewers, e.g. older reviewers or local mavisweaying

some tokens.

WSOASEPbSGE2N]I Qa G21Sya FNB OFftftSR w92 d | LINELR
platform is for the conduct of market research, whereby companies buy tokemeward survey
participants.

FigureNY wS @A S & oriire ieviedvdogystem
REW Premium

Online Review Reader Online Review Writer
Demographic-Filtered
Online Review Reader contributes Online Review Reader receives a
REW Tokens for: higher monetary reward for:
» Saving time and money » High-quality reviews
» Increases perceived trust » Sharing relevant demographic information
» Customised reviews of selected peer group » Increasing trust by optional user verification

» Better decision making and reducing the risk

of disappointments

Sourcehttps://review.network/static/assets/whitepaper/whitepaper.pdf
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FigureO: Example of survey process on Review.Network
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Sourcehttps://review.network/static/assets/whitepaper/whitepaper.pdf
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Review.Network is stillundergoing its ICO. The prsale phase ended in September and
Review.Network has moved tmthe public sale of its REW tokens. Each REW token is being sold at
0.01 Euro. At the end of the ICO or on 30 November, the tokens will be distributed to the buyers
Currently, we are unable to find any information about REW on Ethereum blockchain explorers.
l OO2NRAY3 (12 wSOASHDObSGG2N] Qa GKAGSLI LISNE Al
review communities by the second quarter of 2019.

FigureP. Roadmp of Review.Network

Sourcehttps://review.network/static/assets/whitepaper/whitepaper.pdf
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